
COLLEGE OF ARCHITECTURE 

Architecture 458: Cultural & Ethical Considerations for Global Practice 
Credit 3 (3-0) 
Fall 2013 

Tuesday and Thursday: 2:20-3:35, Architecture Building C Auditorium-1 05 

INSTRUCTOR INFORMATION 

Presidential Professor Rodney Hill 
979-845-7058 
Email: rhill @arch.tamu.edu 
Office Hours: 1 0:00 - 11 :00 T/R & 11 :00-12:00 M/W - Room 103 Langford A 979-845-7058 

Teaching Assistant Renee LaCroix 
Email: ReneetheTA@gmail.com 
Office Hours: 1 :00 - 2:00 T/R and by appointment- 41

h floor Langford A, SW corner - Graduate 
Student 

SYLLABUS 
"Globalization is the intensification of world-wide social relationships which link distant localities in such a 
way that local happenings are shaped by distant events and, in turn, distant events are shaped by local 
happenings. It is a process which has led to the reduction of geographical, spatial, and temporal factors as 
constraints to the development of society" 
Anthony Giddens (Sociologist) 

"Basically we followed Wai-Mart into Canada, Puerto Rico, and Mexico. With Mexico the work was extensive 
enough to warrant an office. Wai-Mart was moving into those regions, and we were doing work for them" 
Thomas F Keeter (Vice President, BSW International, Tulsa, Oklahoma) in Perkins 2008: 8 

"If you are buying, you can get away with operating in your own mother tongue. If you're selling, it certainly 
helps to speak the customer's language" 
George Bain (Principal, London Business School) in Perkins 2008:12 

A. COURSE DESCRIPTION: Issues and relationships within the cultural, business, legal and political 
environments of global practice; differences in the construction contracts, bidding and various 
forms of construction. 

Prerequisites: Junior or senior classification 



B. LEARNING OUTCOMES 
The course wi ll introduce you to the contextual peculiarities of different cultures and places. Architecture, as 
a place-making activity, is a process requiring an understanding of the significance of space and time. This 
significance is the result of cultural practices. By cultural practices are meant social activities that reproduce 
social systems, and that provide meaning in everyday life. In this sense understanding each cultures' social 
and behavioral ritua ls and systems are seen as the means for, and outcome of, social activities. 

In addition to reinforcing the concepts of basic inquiry, research and problem solving, the course will 
encourage you to think critically about the social and cultural consequences of practicing in a global 
environment. An emphasis wi ll be placed on navigating cultural differences, body language, personal space, 
rituals and taboos in the design in the interaction with other cultures in a global context. 

Global cultures and practices apply to every discipline. A businessperson cannot do business globally 
without understanding, appreciating, and respecting the culture with which they plan to practice. A 
businessperson must adapt and filter their interpersonal behavior to complement each particular culture. By 
the end of the semester, a student will understand differences between and have the abil ity to operate in 
different cultures as an informed citizen of the world. A student will be able to demonstrate his/her sensitivity 
to navigating and operating in other cultures through assigned projects. Students will have the ability to 
research any culture for optimal interpersonal communications. 

C. COURSE OBJECTIVES 
This course will explore fundamental cultural and ethical factors in the global designed environment. It will 
examine differences and perceptions of professional business practices across cultures by taking into 
account social factors. Because social actions occur in spatial settings, buildings and cities will be seen as 
socio-spatial artifacts that take on specific meaning depending on their cultural contexts. Case studies from 
around the world, highlighting several cultural milieus and covering most continents, will be presented and 
discussed. 

Issues and relationships within the cultural, business, legal and political environments of global practice, as 
well as differences in the formulation of interpersonal communication, problem solving, and social distances 
in a dynamic and changing new world order will be demonstrated. Ethical practices in different cultures will 
be highlighted as the basis for best practice as well as the Foreign Corrupt Practices Act. 

The course is designed to expose you to the rigors, challenges and opportunities of global business in a 
runaway world. Seeing the world through the eyes of another culture increases the possibilities of richer 
solutions that incorporate cognitive perception elements of each culture. Students wi ll be able to recognize 
cultural differences through lectures, research and projects that require specific knowledge of each culture. 
Students will understand and respect global etiquette practices, dress and behavior from lectures and a 
formal etiquette dinner. Students wi ll value and understand the cultural differences in menus and the 
behavior required to respect various cultures during the entertaining ritual. 

D. SUGGESTED READING-all readings are available in the library or through the Internet 
Financial Times 
Wall Street Journal 
Bloomberg 
Cavusgil, Knight & Riesenberger (2013) International Business. The New Realities, Pearson 
Florida R {2005) The World is Spiky, The Atlantic Monthly (October) (Copies in TRC) 
Florida R (2004) The Rise of the Creative Class, Basic Books: New York (Chapters 3,4,12 and 13) 
Friedman T (2006) The World is Flat, Penguin: London (Audio book in TRC and Library) 
Hill ier B and Hanson J (1984) The Social Logic of Space, Cambridge University Press: Cambridge 
Sommer R (1969) Personal Space: The behavioral basis of design, Prentice-Hall: Englewood Cliffs 
Hall E (1966) The Hidden Dimension, The Bodley Head: London (Chapters 11 and 12) 
Axtell, R (1997) Gestures: The Do's and Taboos of Body Language Around the World, Wiley: New 
Jersey Morrison T (1994) Kiss. bow or shake hands: how to do business in sixty countries, Adams: 
Massachusetts 
Baldrige, L (1993) Complete Guide to Executive Manners, Simon & Schuster Inc. 
The Europe World Year Book (On Library reserve) 
www.cia.gov (See various world fact areas) 
www.culturegrams.com (Online from library) 

Personal Journal cost: $5.00 
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D. GRADING POLICY 

The grades are determined using a point scale: 
90 - 1 00 Points A 
80 - 89 Points 8 
70 - 79 Points C 
60 - 69 Points D 
Below 60 Points F 

POINTS DISTRIBUTION 
Journal 15 points 
Etiquette Dinner Notes 1 0 points 
Final Examination 15 points 
Research Assignments 60 points (15 points per assignment. N=4 assignments) 
Without a university-approved absence, late work will result in a letter grade drop for each day it is late. 
See Student Rules regarding Academics and Attendance at http://student-rules.tamu.edu 
Honors section students will elaborate on a developing country, their rituals and cultu re in their journal. 

Note: If found guilty of cheating you will earn an 'F' for the semester. See TAMU Rules and Regulations for 
specific details. 

ATTENDANCE POLICY 

The University views class attendance as the responsibility of an individual student. Attendance is essential to complete 
the course successfully. University rules related to excused and unexcused absences are located on-line at 
htUJ://student-rules.tamu.edu/rule07 
Project due dates will be provided in the project statements. Students should contact the instructor if work is turned in 
late due to an absence that is excused under the University's attendance policy. In such cases the instructor will either 
provide the student an opportunity to make up any quiz, exam or other graded activities or provide a satisfactory 
alternative to be completed within 30 calendar days from the last day of the absence. There will be no opportunity for 
students to make up work missed because of an unexcused absence. 

• Attendance and late policies must not contradict the University student rules and regulations. 
Statements such as "no late work will be accepted" cannot be used in the syllabus as provisions 
must be made for students with Universi ty excused absences. 

E. COURSE SCHEDULE 

The following schedule outlines the course lecture topics and assignments. Any assignment turned in late, 
after the end of the class period, up to one week from due date, will be docked a letter grade. 
Documentation will be requi red for medical extensions and University Excused Absences. No credit will be 
given for projects turned in over one week late. 

DATE DAY 

Aug. 27 Tu 
Aug.29 Thu 

Sept. 3 Tu 
Sept. 5 Thu 

Sept. 9 M 
Sept. 10 Tu 
Sept. 12 Thu 

Sept. 17 Tu 
Sept. 19 Thu 

Sept. 24 Tu 
Sept. 26 Thu 

Sept. 30 M 
Oct. 1 Tu 

LECTURE TOPIC 

Introduction 
Blake Godkin - group creativity 

Blake Godkin - brainstorming 
Personal Space 

Post- Dell Social Innovation Challenge due by Midnight 
Assignment 2 · Dell Social Innovation Challenge 
Assignment 2 • Dell Social Innovation Challenge 

Harold Adams- Former CEO RTKL (Korea, Japan, China, and Taiwan 
Harold Adams- Former CEO RTKL (Korea, Japan, China, and Taiwan 

The Middle East and Russia 
Doing business in the Middle East 

Video on Personal Space due by Midnight 
Assignment 3 - Video on personal space and three different cultures 
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Oct. 3 
Oct. 8 
Oct. 10 

Oct. 15 
Oct. 17 

Oct. 22 
Oct. 24 

Oct. 29 
Oct. 30 
Oct. 31 

Nov. 5 
Nov. 7 

Nov. 12 
Nov. 14 

Nov. 19 
Nov. 21 

Thu 
Tu 
Thu 

Tu 
Thu 

Tu 
Thu 

Tu 
w 
Thu 

Tu 
Thu 

Tu 
Thu 

Tu 
Thu 

Joe Nilles Middle East 
Bonny Mcloud and Alan Colyer-Gensler world wide perspective 
Franz Erhardt - global cultures and sustainable competitive advantage 

Assignment 3- Video on personal space and three different cultures 
Elizabeth Fleming-Shell-Game Changers-global 

The Perfect Storm-population, energy, food, climate change and water 
Meg Lassarat-CFO-UniversaiPegasus-Africa, Singapore and Norway 

Central and South American Business Cultures 
Post Ideas Challenge Competition due by midnight 
Assignment 4- Ideas Challenge Competition Presentations 

Assignment 4- Ideas Challenge Competition Presentations 
Jorge Bermudez- former CEO Citigroup. Inc.-South America and Europe 

African ethics and business cultures 
Etiquette dinner 

Indian ethics and business cultures 
David Mebane-Northern Europe business 

Nov. 25 M Assignment 5 due by Midnight 
Nov. 26 Tu Assignment 5 
Thanks Giving Break Nov. 28-29 
Dec. 3 Thu Assignment 5 

Dec.11 w 1-3 Final- Culture & Banquet. PowerPoint Presentation due at midnight, Dec. 10 
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G. ASSIGNMENTS 
All your assignments are evidence-based design. This means that the correct answer is not in the back of 
the book, or that there is even a correct answer. You may be introducing to the world a unique way of 
perceiving and designing the environment that has never existed until you created it. You will have to 
exercise your imagination, intuition, creativity, and innovation to produce results similar to what the future, 
culture & ethics will demand for your success. 

Assignments will be presented in class. You may utilize PowerPoint, PhotoShop, AutoCAD, animations, 
videos, MediaPiayer, and so on, to convey your ideas. DVD and audio facilities are in the auditorium. You 
may incorporate performance art or any other means of communication. You must be able to 
communicate. Production of written work with a computer is encouraged except where your style of writing 
is integral to your assignment's presentation. If your printing or handwriting is less than stellar, use the 
computer, paste and copy. Use spellchecker and proofread all texts. Use freehand sketches/computer 
images to supplement your writings. 

BREAK OUT OF YOUR OLD "PRESENTATION STYLE" PARADIGM ... GET CREATIVE AND 
EXPERIMENT 
If you hand in your assignment on cd-rom/video/webpage then ... 

Make certain that electronic files will open on a campus computer. Computers are on the 1' floor in bldg. 'A'. 
Note 1: Any assignment not completed in a scholarly manner will be returned ungraded. 
Note 2: When making class presentations, remember the auditorium only supports cd, dvd, and 
flash drives-you will be turning in your assignment digitally on elearning. 

H. ASSIGNMENT DETAILS ... 

Individual Project. .. 
1. DAILY JOURNAL which is YOUR TEXTBOOK. A record of observations, insights and ideas 

Record your observations, about built space, social activities, and culture, and how these impact global 
practice. Architects, artists, scientists, engineers, business people and inventors, the core of the global 
economy's "creative class", keep journals and refer to them often. They keep journals because they are 
records, or memory banks, of ideas, solutions and prompts to originality. Journals are personal accounts. 
So, make notes and marks in your journal, not only during every presentation, but also during your 
observations of day-by-day experiences. Observations should be noted using words, diagrams and 
sketches. Create design solutions to support the observed culture. Compare cultures using spatial 
scenarios. Make sketch plans and create spatial concepts in relation to social ideas and cultural practices. 
Keep journal notes for future use in business interviews, North and South America, Europe, etc ... Record 
anything you see, read or hear about on various cultures. Outside observations should account for 20% of 
the journal. Just having all the entries isn't enough for an A, it should be visually appealing, easy to read, 
and creative to get full credit. 

Utilize your readings and observations to prepare questions for the guest speakers. Be as insightful and 
critical as possible. Highlight in your journal the answers to questions given by the presenters and 
Highlight in your journal the questions you ask the presenter. The presenters offer a wealth of 
knowledge and you should explore their expertise. Ask questions about culture and practice, as well as 
ethics and socially responsible designs. Discuss and engage these ideas with your peers. You should have 
questions of the speakers about the cultures in which they work and their experiences. 

By the end of the semester, you should have socio-spatial observations that cover most cultures of the 
world. Your journals, when combined, should provide an excellent overview of cultural behavior in most 
cultures. The guest speakers could be also sent copies of your journals. 

Hint: Coritact the MSC and meet with students from the countries in which we have just had presentations, 
and record these meetings in your journal. 

The Daily Journal is being substituted in place of the required textbook which costs 
around $85 which allows you to attend the Etiquette dinner which will only cost 
$25+gratuity. I will pay for the professional speaker for the etiquette dinner. 
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Group projects ... 
2: Dell Social Innovation Challenge· Group Project (15 points) 

http://www.dellchallenqe.org/about/about-dsic 

Be sensitive to the cultures you have investigated and create an innovation (service, product or system) for 
one or more cultures that would fill a need in that culture(s). Check the web site and look at previous entries. 
It can be a system, process, business or product that will help a developing country to prosper. Google 
search for patents. 
You will be graded on insight into cultures and design innovation. Group members will decide the grade 
assigned to their peers 

3: CREATE A YOUTUBE VIDEO to present in class 3-5 minutes in length illustrating the 
differences in personal distances and interactions in at least three different cultures. (15 points) You 
can utilize and bring into your video students from the cultu res you choose showing proper communication 
and then violating those cultures distances and norms. Ask students from other cultures around campus 
how our culture may offend them in ways which we never thought. What we perceive as "business as usual 
in the U.S." could be offensive and the elimination of a possible business venture. You are encouraged to 
interact with students in other cultures to validate your video. There is a student club for every nationality. 
Group members will decide the grade assigned to their peers. 
http://studentactivities.tamu.edu/online/search/index?search-cateqorv&q- Cultural/lnternational 

Post on YouTube as "TAMU-personal space 13C-group#" and submit the hyperlink via elearning by 
11 :59pm Sept. 30. 

4: IDEAS CHALLENGE COMPETITION -Group Project (15 points) 
Go to http://cnve.tamu.edu and click on Ideas Challenge under Programs. Your group wi ll develop 
two business plans, services, products or processes that could be global in nature. Your group will 
present both of them for class presentation and the best one (or both) will be submitted to the Ideas 
Challenge. There are three meetings that at least one member of your group must attend one of the 
meetings; they are listed in the schedule in this syllabus. There will be 60 top businesspersons that 
will evaluate your proposal. There is a $3,000 first prize, a $2,000 second prize, and three $1,000 
third prizes. 
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Idea Title: Idea Title 
(Provide a bri ef, descriptive title for your idea.) Brief & Descriptive 

z .. Minute Drill: Idea Description Persuasively describe 
(Persuasively d escribe your idea very brie fly your idea briefly & succinctly 

and succinctly) 

Taq:et Market The Idea: 
Who will use your productjservice? How will 

(Spe ll out the details of the idea. Wha t is the 
product or service, a nd how will it be used?) 

they benefit/ What's the value? 

Competitive Advantage Customers 
(Who will use your product or service? Who 

What makes your idea unique? Advantage of 

makes the purchase d ecision? What customer 
your product or service vs. alternatives in the 

needs does your product or service satisfy?) 
marketplace 

Competition Competitors: 
(Who are your competitors? Why is your idea 

List 2--3 Competitors. How will they influence 

better than wh at they offer? How will they 
your idea? 

react? What will keep them fr om squashing 
your business like a grape?) 

5: Find any global entrepreneur competition and enter.(15 points) 
http://www.refreshevervthinq.com/ 
http://www.chanqemakers.com/competitions 
http :1/www. id eaconnection. com/contests/contest/ 

OR create an App that wil l be beneficial to businesses working globally or as an education tool for 
cultural awareness to k-12 students. Group members will decide the grade assigned to their peers. 

Presentation materials must be submitted on elearning by 11 :59, Nov. 25. 

6: FINAL: CULTURE AND BANQUET. Group Assignment: Create a 5-minute PowerPoint 
presentation that demonstrates cultural differences in relation to entertaining for business in three 
different cultural contexts. Investigate, explore and research the optimum social and spatial practices for 
entertaining for business success. You could be entertaining clients in the US or the clients' country. Bring 
one dish from one of the three different cultures you are presenting. You could invite your cultural contacts 
from previous videos. Group members will decide the grade assigned to their peers. Presentation 
materials must be submitted on elearning by 11:59, Dec. 10. 

1. Students With Special Needs 
The Americans with Disabi lities Act (ADA) is a federal anti-discrimination statue that provides 
comprehensive civil rights protection for persons with disabil ities. Among other things, this 
legislation requires that all students with disabilities be guaranteed a learning environment that 
provides for reasonable accommodation of their disabilities. If you believe you have a disability 
requiring such accommodation, please contact the Office of Support Services for Students with 
Disabilities in Room 8118 of Cain Hall. The phone number is 845-1637. 
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Academic Integrity Statement and Policy: 
AGGIE HONOR CODE 
An Aggie does not lie, cheat, or steal or tolerate those who do. 
Upon accepting admission to Texas A&M University, a student immediately 
assumes a commitment to uphold the Honor Code, to accept responsibility for 
learning, and to follow the philosophy and rules of the Honor System. Students 
will be required to state their commitment on examinations, research papers, and 
other academic work. Ignorance of the rules does not exclude any member of the 
T AMU community from the requirements or the processes of the Honor System. 
http://www .tamu.edu/aggiehonor 

Academic Calendar http://admissions.tamu.edu/registrar/general/calendar.aspx 
Final Exam Schedule 

http://admissions.tamu.edu/registrar/general/finalschedule.aspx 
On-Line Catalog http://www.tamu.edu/admissions/catalogs/ 
Student Rules http://student-rules.tamu.edu/ 
Religious Observances 

http://dof.tamu.edu/faculty/policies/religiousobservance .php 
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